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Each year, the International Association of Business Communicators of Kentucky (IABC-KY), and
the Public Relations Society of America’s Bluegrass Chapter (PRSA Bluegrass), hosts the Landmarks
of Excellence Awards to recognize outstanding achievement in the communications arena. The
Landmarks ceremony has become one of the region's best showcases of communications talent,
and this year we're “breaking ground” with new awards criteria and categories.

In 2010, Landmarks judges will evaluate each entry on its own merits which will allow exceptional
work to be recognized based on individual entry scores.VWith an updated scoring system and new
categories, the awards will recognize more participants this year for excellence in planning, creativity
and execution of programs or individual projects. As communications professionals, we strive to
expand and enhance the public image and awareness of our audiences, thus the Landmark Awards,

recognize organizational facelifts, professional styling and image toning.

This year, the Landmarks of Excellence Awards will take place at The Olmsted on Tuesday,
October 12 at 5:30 p.m.

Entry Rules

To qualify for the Landmarks of Excellence Award, entries must represent work done by or for any
organization, corporation or government body in the Greater Louisville area. At least half of the work
on the entry must have been done between July | of the previous year and June 30 of the current
year. For example, to enter for the 2010 Landmarks Awards, half of the work should have been
completed between July |, 2009 and June 30,2010.

Work that has appeared in the general news media is eligible if it:

“ was done on behalf of an organization, and

B is not the product of a news staff




Entry Requirements

There is no limit on the number of entries that can be submitted by a single organization, but a
separate Entry Form is required for each entry. Only one Entry Form needs to list the organization’s
total number of entries and their accompanying fees. Photocopies of the entry form are acceptable.

Each submission must also include a description of the entry with the Entry Form.The description
cannot exceed two 8.5 x | | pages, typed in a font that is a minimum of | | points. Descriptions
exceeding two pages or in a font smaller than | | points will be disqualified. Each entry’s description
must include:

m Category number and name

Subcategory letter and name

Entry title

Name of the entrant

Name of the organization for whom the work was performed
Name of the client, if work was performed by an agency

A brief description of the entry

The objectives

The target audience

The budget (Include all fees and expenses, all time and money spent by the sponsoring
organization and outside consultants, and the value of any donated time and materials.)

m Evidence of achievement of objectives (Note: Freelancers who have no “budget” or “achievement
of objectives” information may omit these portions of the description.)

Format for Entries

Entries must adhere to the following requirements:

m Fach entry and all supporting materials should be packaged in a report cover, folder, binder
or similar packaging.
m Oversized pieces (those larger than | | x17) must include packaging suitable for mailing.

m A completed Entry Form MUST be affixed to the outside of each entry or arranged in such
a manner that it shows through a transparent cover.

m Two additional photocopies of each Entry Form must accompany your overall entry package.

Failure to adhere to the above requirements will result in disqualification.




Deadline

The 2010 Landmarks of Excellence Awards entry deadline is August 19,2010. All entries must be
delivered before Noon on Thursday, August 19 to:

Ship to or drop off:

Jim Mayer

UPS Flight Training Center
802 Grade Lane
Louisville, KY 40213

Information
If you have questions about your entry, please contact

Randy Barbee at rbarbee@e-farmcredit.com
or 502-420-3756.

Judging

Communication professionals in other IABC and PRSA regions will perform the judging of entries.
Awards of Excellence, Merit and Honorable Mention will be given based on minimum scores in each
category. The judges reserve the right to decline to make an award in a category. Judges may also
disqualify any entry at their discretion.

Projects with modest or generous budgets will have an equal chance to win, as all entries will be
judged on the basis of results achieved versus time and money spent.

The Awards

Winners of an Award of Excellence will each receive the Iris, a statuette depicting Iris, the messenger
of the gods. Iris holds aloft a fleur-de-lis, a stylized iris that is also the symbol of the city of Louisville,
home of IABC-Kentucky and the PRSA Bluegrass Chapter. Award of Merit winners receive a framed
certificate. Honorable Mention winners receive a certificate.

Notification

Winners will be notified before the awards ceremony, though the nature of their award (Award
of Excellence, Award of Merit or Honorable Mention) will not be revealed until the evening of the
Awards Banquet. One award will be presented at the ceremony bearing the name(s) of the
winner(s) as shown on the Entry Form. Duplicate awards may be ordered after the ceremony at
the winner's expense.
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NOTE:The same entry may be submitted into multiple categories.

Categor Overall Communications Program
gory g

A.Employee Relations and Internal Communications — Programs to improve and strengthen relations
or to build understanding between an organization and any internal audience, such as employees,
members, dealers, or stockholders.

B. Customer Relations and Service — Programs to improve relationships with customers, communicate
with customer audiences, or to help market a product, service or idea to customers.

C.Community Relations — Programs to improve and strengthen relations or to build understanding
between an organization and the community or any external audience.

D. Public Affairs — Programs to communicate or strengthen relations with legislators, government
agencies or the general public on public issues.

E. Media Relations — Programs to improve relations or to build understanding between an organization
and the news media.

F. Public Service — Programs to disseminate vital information for the public good.

G. Crisis Communications — Programs to handle a crisis situation or problem that could negatively
impact a company or organization.

Category a Special Events

This category is open to all special events, regardless of scope.

Category B Publications

For Subcategories A through C, submit three consecutive issues.
A. Newsletter or Tabloid

B. Non-profit Newsletter or Tabloid
Entry must include 501(C)3 letter or similar document as proof of non-profit status

C.Magazine
D. Booklet or Brochure

E. Non-profit Booklet or Brochure
Entry must include 501(C)3 letter or similar document as proof of non-profit status

F. Annual Report

G.Non-Profit Annual Report
Entry must include 501(C)3 letter or similar document as proof of non-profit status

H.Special Project — Miscellaneous printed items not included above

Category n Writing

A. Publication Stories
B. News Releases
C.Editorials

D. Annual Reports, Brochures and Special Publications

E. Special Projects — Miscellaneous written materials not included above for either written or spoken
communications, such as audiovisual scripts, advertisements, speeches, technical information, radio and
television commercials, public service announcements, etc.

»




Category B Photography
Entrant must provide proof of context in which the photo was used (e.g. tear sheet, etc.).
Original, un-mounted photographs up to 8"x10" may be submitted with tear sheets.

A. Best Single Image — news/editorial

B. Best Single Image — advertising/promotional

C.Photo Essay or Layout — news/editorial

D. Photo Essay or Layout — advertising/promotional

Category n Graphic Design

A. Single Printed Piece — annual report

B. Single Printed Piece — brochure

C.Single Printed Piece — advertisement

D. Single Printed Piece — other

E. Periodicals — submit three consecutive issues

F. Communications Program — submit three or more printed pages, including collateral pieces
such as key chains, t-shirts and banners, designed to work together

G.Web Design — submit | to 10 pages showcasing the visual strength of the website

Category n News Media/Video

Multimedia entries must be submitted on CD or DVD.Video entries must be submitted
on aVHS tape, CD or DVD. Audio entries must be submitted on CD or DVD.

A. Multimedia Presentation — online or disc-based

B. Video Presentation — feature production or documentary, any length
C.Video News Release or PSA — news story, internal

D. Audio News Release or PSA — news story, external

E. Commercial or public service announcement

F. Image, promotional or marketing

G. Training

Category ﬂ Online Communications

A. External Websites — submit web address and representative screen samples

B. Internal Websites — submit representative screen samples

C.Internet Communications Campaigns — online programs targeting specific audiences for
promotional or educational purposes. Submit Web address and representative screen samples

D. Electronic Newsletters — submit three consecutive issues as hardcopies and on CD

E. Blogs — submit Web address with representative screen samples

F. Social Media (Facebook, Twitter, YouTube, etc.) — submit Web address with representative
screen samples

G.  Web applications (mobile applications, self-service applications)

]
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28th Annual IABC/PRSA Landmarks of Excellence Awards

Make sure your entry fulfills all the requirements for its category. If it does not, it may be disqualified.

Category number and name:

Subcategory letter and name;

Entry title:

Organization(s):

Client (if entrant is an agency):

Entrant’s address:

Entrant's phone number:

Entrant’s e-mail address:

E-mail address of person who needs to be notified if there's a winner:

Are you a member of: D IABC D PRSA D Not a member of either

Name(s) and organization(s) as you would like them to appear on your award if your entry is a winner. Limit: 33 characters
per line, two lines ONLY.

Briefly summarize your entry as you would like to have it described. This information will be used at the IABC/PRSA
Landmarks of Excellence awards if your entry is a winner.

4 IMPORTANT NOTE: Once submitted, all
entries become property of the IABC/PRSA
Landmarks of Excellence Awards.

Entry materials will not be returned..




Entry Checklist

Please make sure that you:
m Enclose each entry in a report cover, folder or binder. Any entry without a report cover,
folder or binder will be disqualified.

m Attach an Entry Form to the front of each entry.
m [nclude two additional copies of the completed Entry Form.

m Label the front with the title of the entry, category and subcategory for which it is entered,
as well as the name(s) of the entrant(s).

m Enclose bulky entries in packages suitable for mailing in order to prevent loss of materials.

m Include a check for the full amount of the entry fee(s).
Make check payable to IABC/PRSA Landmarks of Excellence.

m [f you are making multiple entries, include a “master” Entry Form listing the total number
of entries and the amount enclosed.

Entries must be delivered no later than Noon on Thursday, August 19,2010 to:
Jim Mayer
UPS Flight Training Center
802 Grade Lane
Louisville, KY 40213

Entry Fees

The following entry fees apply to individuals who are IABC or PRSA Members, non-profit organizations, independent contractors
or freelancers. (To qualify for independent contractor or freelancer classification, you cannot have full- or part-time employees.):

First entry: $55.00 each $
Additional entries: $35.00 each $
Total enclosed: $

The following entry fees apply to individuals who are not IABC or PRSA Members, and entries by companies and organizations:

First entry: $75.00 each $
Additional entries: $55.00 each $
Total enclosed: $

Make checks payable to IABC/PRSA Landmarks of Excellence.
Membership discount applies only if IABC or PRSA Member is listed on the award.

Questions?

Contact Randy Barbee at rbarbee@e-farmcredit.com or 502-420-3756.
»
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